
About Saxo Bank
Saxo Bank A/S is a global investment bank 
specializing in online investments in the 
international capital markets. The bank offers 
private and professional investors trading in 
stock, currency, CFDs, futures, options and 
other derivatives as well as portfolio manage-
ment via the online trading platform Sax-
oTrader. Saxo Bank also adapts and brands 
the bank’s online trading platform to other 
financial institutions and brokers.

Saxo Bank trains customers
Saxo Bank has always taken pride in a thor-
ough introduction of new and existing cus-
tomers to its products and services. The bank 
staff spends much time helping customers to a 
good start with SaxoTrader and the numerous 

Saxo services concentrated here. Previously, a 
bank employee went through selected features 
in the advanced investment product with 
each individual customer over the telephone. 
Since 2007, however, a presentation solution 
from Adobe has made it easier for employees 
to perform these product and service intros to 
customers.

Saxo Bank trains customers at webinars
Adobe Connect Professional was chosen when Saxo Bank wanted to train many customers 
at the same time in the bank’s products and services.
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Adobe Systems Incorporated – 345 Park Avenue, San Jose, CA 95110-2704 USA – www.adobe.com 

“Whereas we used to spend 20 minutes on each cus-
tomer, we can now use the web solution and explain 
our services to 50 customers at the same time. 
It is both extremely resource-saving and flexible since 
we can re-use the presentations.”
Solveig Manthey,  Global Product Manager for Education, Saxo Bank A/S. 

HR uses Adobe Connect for eLearning
The HR department of Saxo Bank has be-
come inspired by the success of the Educa-
tion department with webinars. As a result, 
Saxo Bank has established an Adobe Connect 
Professional server system within its own 
data center. By introducing Adobe Connect 
internally, all 1,300 employees in the many 
offices around the globe can benefit from the 
same efficient learning process that is used 
for customers. In future, eLearning will be 
part of internal training on equal terms with 
the conventional programs – including the 
training of new employees in business models 
and introduction courses for the company’s 
various departments.

With Adobe Connect it will also be possible to 
monitor who is taking which internal courses 
at Saxo Bank.

“We can see that our customers have also been satisfied with the webinars 
they attended via Adobe Connect.”

Solveig Manthery, Global Product Manager for Education, Saxo Bank A/S


